Puig partners with Kama Ayurveda
Puig enters Indian market in partnership with the country’s leading authentic Ayurvedic
beauty and wellness brand
The partnership will support Kama Ayurveda’s expansion into global markets

Barcelona and New Delhi, March 12, 2019

Puig today announces a minority investment in Kama Ayurveda, India’s leading authentic Ayurvedic brand
of beauty and personal care products. As part of its investment, Puig will infuse INR 100 crore (12.5
million euros) into Kama Ayurveda to further the company’s domestic and international expansion and
have the option to further increase its stake in the years ahead. With this investment Puig enters an
emerging market with vast growth opportunity for beauty and personal care products, as well as
fragrances.
Kama Ayurveda was founded in 2002 by Vivek Sahni, Dave Chang, Rajshree Pathy and Vikram Goyal.
The company’s offerings are rooted in the ancient Indian medical science of Ayurveda, which fosters the
harmony of physical, emotional, spiritual and mental state for holistic wellbeing. Kama Ayurveda’s
philosophy and products have won an avid and loyal following in the domestic and international markets.
Kama Ayurveda currently operates 52 stand-alone and shop in shop retail outlets across India, and has
a strong on-line presence as well. The partnership created today will leverage Puig strong global
presence to support further expansion of Kama Ayurveda into global markets. In addition, Kama gains
access to Puig expertise and resources in brand building, technology skincare and perfumery.
“This long-term alliance gives us the ability to further develop our focus on retail business worldwide and
also to be present in a market with tremendous potential for beauty and personal care, as well as
fragrances,” said Marc Puig, Chairman and CEO. “The partnership will enable us to offer Kama
Ayurveda’s authentic Ayurvedic, plant-based, beauty and personal care products to a wide audience, a
perspective that is in keeping with our commitment to sustainable, responsible business models. I wish
to express my admiration for Vivek Sahni’s creativity and innovation in developing Kama Ayurveda, a
brand which has deservedly earned the loyalty of India’s discerning beauty consumers.”
India 2020 Fund II, Limited, an affiliate of Lighthouse Advisors, India’s leading, consumer-focused private
equity firm, has been an investor in Kama for the last five years. Sean Sovak, co-founder of Lighthouse,
added, “We are excited for Kama’s partnership with Puig. When we first backed the company, Kama had
only two stores. We have worked very closely with Vivek and the team to help the company achieve its
dream of becoming one of the leading global brands to emerge from India, while at the same time
redefining purpose and approach in the beauty and personal care market. We believe Kama is wellpositioned to take its essence to the global stage, and we know Puig will be a great partner in realizing
this aspiration.”
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“The Ayurvedic beauty industry is on a fast-paced growth trajectory and this partnership with Puig will
accelerate our growth both on the domestic front and globally. Puig has an impressive track record in
building global brands and we look forward to their strategic support and guidance for our next leg of
growth, as we, too, become a global brand,” shared Mr. Vivek Sahni, co-founder and CEO, Kama
Ayurveda.

About Kama Ayurveda
Kama means ‘Desire’ and Ayurveda – ‘The Science of Life’. Founded in 2002 in India, Kama Ayurveda
is an authentic Ayurvedic brand providing traditional and holistic treatments for beauty and wellness.
Passionately focused on the purity of ingredients and efficacy of formulae, Kama’s high quality and
beautifully packaged products are authentic, balanced, kind and effective.
Made with pure, natural and organic ingredients, the award-winning, premium Kama range is a 100%
vegetarian and largely vegan.
Kama Ayurveda has acquired a cult following globally among discerning beauty buyers looking for safe,
gentle and efficient products that are rooted in the ancient science of Ayurveda.
www.kamaayurveda.com

About Puig
Puig is a third-generation family-owned fashion and fragrance business based in Barcelona. Puig
creates distinctive brands and fragrance experiences that make people dream. The company’s ambition
is to define the future of the fragrance category and capture a disproportionate share of innovation and
growth.
The company’s strong performance has resulted in substantial growth and revenues of €1,935 million
in 2017. Puig success stories include a combination of owned brands such as Carolina Herrera, Nina
Ricci, Paco Rabanne, Jean Paul Gaultier, Dries Van Noten, Penhaligon’s and L’Artisan Parfumeur;
licenses such as Prada, Christian Louboutin, Comme des Garçons; and Lifestyle fragrances. Puig
products are sold in more than 150 countries.
www.puig.com
www.linkedin.com/company/puig
www.puig.com/en/puig-futures
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